TeleCash Al Funnel Decision Worksheet

An OTO-by-OTO buy/skip guide for the TeleCash Al funnel, with three sane budget paths — so
the checkout never decides for you.

The Rule

Decide your maximum budget BEFORE you click the buy button. The funnel is designed to decide for
you, one reasonable-sounding $47 at a time.

OTO by OTO
* Front End ($17): BUY if you want to test Telegram selling at all. This is the experiment —
everything else is optional.

» Order Bump ($9.97): BUY if the bump content matches your niche. At under $10 it is the
lowest-risk add-on in the funnel.

* OTO 1 Unlimited ($47): BUY only after your first sales, or if you already know you will run multiple
stores or client stores. SKIP while you are still validating.

* OTO 2 DFY Traffic ($47): SKIP by default. Done-for-you traffic quality cannot be verified in
advance. Consider it only as a small, fully-losable experiment — never as your traffic plan.

* OTO 3 DFY Setup & Suite ($47): BUY if setup genuinely blocks you, or if you plan to sell store
setup as a service (the gig templates earn their keep). SKIP if you are comfortable clicking through
a dashboard.

* OTO 6 Whitelabel ($197): BUY only if you already have an audience to sell software to. SKIP
otherwise — a rebrand with no buyers is just an expensive logo.

Three Sane Budget Paths

* Test budget — $17 (or $14 with the TELECASH3 code): front end only. Goal: store live, first
product listed, first traffic test.

» Serious starter — $64: front end + OTO 1 Unlimited once the first sales land.

* Freelancer budget — $111: front end + Unlimited + DFY Suite, aimed at selling store setup to
clients.

* All-in = $466.97 (vendor's stated max cart): not recommended on day one at any budget. Every
upgrade stays purchasable later — your guarantee window does not.

© Pickzox — a free bonus for readers of the TeleCash Al OTO breakdown at pickzox.com.



