OfferBank OS Credit Budget Planner

Plan your campaigns around the credit meter — a free bonus from Pickzox

The Demo's Real Numbers

Action Credits seen in the official demo
Campaign strategy About 451 credits

Full campaign build About 4,561 credits

One full campaign, end to Roughly 5,000 credits

end

How to Budget a Month

Start with your real pace. Two campaigns a week means about eight builds a month. At roughly 5,000
credits per full campaign, that is about 40,000 credits of work. Compare that total with your front-end
balance before you build anything extra. Then protect the balance: run strategies only for offers you will
actually promote.

Save Credits With These Rules
m Draft your angle in a notes app before spending on a strategy.
m Build once, then edit by hand instead of rebuilding.
m Reuse a winning campaign structure for similar offers.
m Skip regenerating whole pages for one-line fixes.

m Track every build in a simple log: offer, date, credits spent.

When Unlimited Pays Off

The Unlimited upgrade costs $47 to $67. It pays off when the meter starts blocking real work, not
before. A practical trigger: you hit the cap twice in one month, or one campaign earns back the upgrade
price. Until then, the front end plus this planner is the cheaper system. Revisit the decision monthly, with
your log in hand.

A free Pickzox bonus for OfferBank OS buyers — pickzox.com



